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SPONSORSHIP BENEFITS
Align your brand with the leaders in geospatial and help create the future. NORTH51 is proud to
present for the first time sponsorship opportunities ranging from Platinum to Bronze and suitable for
any size company. Each package provides exclusive sponsorship of a unique aspect of the conference
(e.g., Registration, the Dinner Gala, the Welcome Reception, etc.) and extended benefits including social
media, conference passes, and more.

WHY SPONSOR?

NEW

FOR

• Promote your company brand to industry
leaders
• Develop collaborative partnerships and
business leads
• Understand
better
the
business
opportunities and trends in geospatial
technology internationally
• Network with top influential people in the
industry internationally
• Enjoy social-networking events at top venues
• Be promoted to media and press outlets in
conjunction with the Conference
• Include your logo on all Conference
documentation
• Gain knowledge and insight in the latest
thinking on geospatial technology, location
data science, and key sector developments.

VENUE + LOCATION

2022!

TECTERRA is excited to announce that
NORTH51 2022 will be held at the exclusive
Rimrock Resort Hotel. Located in Canada’s
renowned Banff National Park, the Rimrock
Hotel is nestled in the heart of the Canadian
Rocky Mountains and surrounded by
breathtaking mountain views.
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LETTER FROM JON NEUFELD

JON NEUFELD

NORTH51 is a conference that sits at the intersection of interesting problems,
geospatial technology, and business. I’m exited to welcome everyone back to Banff for
NORTH51 2022: Recombination. This year’s theme focuses on the ripples of change
created by movement and trends from outside of the traditional geomatics industry.
As we continue to see technology convergence it is changing the ways that we develop,
use, apply, and roll out location-based tech.

CEO ,TECTERRA
As launch costs to low earth orbit drop we are seeing a new generation of space
companies rise and take on the dominant players – but launch cost isn’t everything
when it comes to remote sensing. Mobile phones now have lidar embedded in them
and accessible to the public opening a new range of consumer facing possibilities. Will
the so-called Metaverse come to be? What will the intersection of geospatial and NFTs
look like?
As I’m writing this, the BC Floods are fresh in everyone’s mind and it is clear that climate
change is happening under out noses and is not an ephemeral fear with consequences
decades or kilometers away. Geospatial technology will be in the fore or preventing
and adapting to climate change, but what does this look like in practice, and how will
location-based tech drive our adaptation?
If this is your first time at NORTH51, I hope that you take the opportunity to meet new
people, consider new perspectives, and gain new insights into the future of geospatial
technology.
If this is not first time here, then you know that we’ve designed the content, the
networking, and the atmosphere with intention and attention to create an event where
you can share today’s technology breakthroughs and actively participate in creating
the future.
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B A N F F, A L B E R T A
CANADA
CONFERENCE OVERVIEW
The fourth annual NORTH51 conference features keynotes, presentations,
panels, and invaluable networking opportunities. It creates a ground-breaking
stage to draw decades of research and innovation experience. Delegates
and speakers to present on how 21st-century GIS technology empowers the
industry and recent adoption into countless new industries to re imagine how
to solve problems and evoke change.
TECTERRA founded the NORTH51 conference on the premise of sharing
new and exciting technologies, and how these advancements will change the
world around us. The 2022 theme ‘RECOMBINATION’ is set to centre the
conversation around the new, emerging geospatial industry. The landscape of
geospatial technology is changing; geospatial elements are being integrated
into new technologies, supercharging the power of new-found data. The
geospatial sector is evolving into an advanced industry with a brilliant future.
Location data is bringing new context to businesses looking to understand
how to solve problems in different ways and become more resilient.
We are moving into a time where geospatial professionals and technologists
are evolving as quickly as the sector is to meet new demands. Our industry
is reforming with the fusing of historic geospatial technologies with new
technologies and practices to create a new future for our sector, and countless
others.

TRAVELING TO BANFF, ALBERTA &
RIMROCK HOTEL
The town of Banff is nestled in the midst
of Banff National Park a UNESCO World
Heritage site and Canada’s first National Park.
Banff is world famous for stunning scenery
including soaring mountains, pristine forests,
and glacial lakes.
Banff National Park is a hour and a half drive
away from Calgary and four hour drive from
Edmonton, Alberta.
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OUR

AUDIENCE

T I T LE S O F ATTENDEES FRO M PRE VIOUS YE ARS

24%
CEO OR PRESIDENT

8%

Oil and Gas: 14.3%

Geospatial: 14.3%

iOT: 14.3%

Aerospace: 14.3%

CTO

29% 39%
EXECUTIVE OR
DIRECTOR LEVEL

ATTE NDE E S B Y I N DU STR Y

GEOSPATIAL
PROFESSIONALS

Software: 14.3%

Research, Gov., Uni: 14.3%

Engineering: 14.3%
Geospatial
iOT

Aerospace

Research, Gov., Uni

Engineering

Software

Oil and Gas
meta-chart.com
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SPONSOR BENEFITS

PLATINUM

GOLD

SILVER

6

4

2

4

2

1

BRONZE

Recognized in post-event conference
proceedings
Verbal recognition from the main
plenary stage
Inclusion in NORTH51 Event Emails
Social media posts on TECTERRA Accounts
The opportunity to use the “Partner of
NORTH51” Logo
Logo listed on the NORTH51 website
Logo listed in Official NORTH51 Program
Logo listed on sponsor listings at the event
Conference Passes
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PLATINUM

SPONSORSHIP

The Platinum Sponsors will be acknowledged as one of the premium supporters of the NORTH51
Conference, enjoying maximum exposure both before and during the Conference, with the highest
priority of branding in all documentation and on-site signage. In addition, each Platinum Sponsor will
be a ‘host’ of the conference’s Welcome Table or off-site Dinner Gala. The Welcome Table or off-site
Dinner Gala are a major highlight of the NORTH51 Conference, and hosting will serve as excellent
promotion of your brand.

SOL

WELCOME REGISTRATION
(One Sponsorship Available)
The exclusive Registration Sponsor
opportunity provides branding on every
lanyard and badge, as well as at every check-in
point for NORTH51 delegates.

D

DINNER GALA
(Two Sponsorship Available)
The Gala at NORTH51 is a highlight. Held at
The Bison Restaurant, delegates will gather
in a unique venue for music, networking, and
great food and drink. The Sponsors will have
premium branding reflected in the décor,
signage, and staging at the event.

PL A T I N U M

EXCLUSIVE SPONSORSHIP ELEMENTS

ON-SITE PROMOTION:

• Exclusive branding as “Hosts” of the
welcoming to NORTH51 or of the off-site
Dinner Gala
• Recognition as a premium sponsor of the
Conference, with the highest priority branding
among sponsor levels
• Opportunity for a Senior Director to give a
brief address at the social networking event or
at the off-site Gala
• 4 complimentary conference-only
registrations.

• Official recognition of sponsor at
Conference opening and closing sessions from
Conference Chair
• Logo included in all on-site event collateral
including on-site Conference publications,
event signage, and walk-in/- out signage at
Conference opening and closing sessions
• Opportunity for small brochure inserts in
delegate bags
• Opportunity to place company material on
the welcome table at the Conference
• Sponsor designation on name badge.

PRE-EVENT ADVERTISING
• Logo included in all event collateral including
Conference website homepage, www.n51.ca,
and sponsor section (with weblink), brochure,
flyers, etc.
• Logo included in pre-conference print and
digital campaigns including TECTERRA’s
Monthly Newsletter and other media outputs
• TECTERRA’s support of sponsor-created
e-blasts, sent by sponsor, promoting sponsor’s
involvement in the event (e.g. supplying
conference graphics, text, etc.)

MEDIA RELATIONS AND SOCIAL
MEDIA:
• Promotion to media and press outlets as a
major supporter of the Conference
• Promotion via TECTERRA’s social media
outlets, including Twitter and LinkedIn.
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GOLD

SPONSORSHIP

The networking reception, breakfast, and luncheon are scheduled as major highlights of the
NORTH51 Conference, and hosting will thus serve as excellent promotion of the sponsor.
The Networking Reception, Breakfast, and Luncheon sponsors will be acknowledged as the
supporter and “hosts” of one of the four receptions.

G O L D
BREAKFAST

EXCLUSIVE SPONSORSHIP ELEMENTS

ON-SITE PROMOTION:

(Two Sponsorship Available)
Sponsor the most important meal of the day
as the NORTH51 Breakfast Sponsor. You’ll
receive branding throughout the venue and on
all table signage.

• Exclusive branding as “Hosts” of the
Welcome Reception, breakfast, or luncheon
• 2 complimentary conference-only
registrations.

WELCOME RECEPTION

PRE-EVENT ADVERTISING

• Logo included in all on-site event collateral
including on-site Conference publications,
event signage, and walk-in/- out signage at
Conference opening and closing sessions
• Opportunity to place company material on
the welcome table at the Conference
• Sponsor designation on name badge.

SOL

(One Sponsorship Available)
Held at the Wildrose Room in the Rimrock
Resort Hotel, delegates will gather on the
first night of the conference. The Welcoming
Sponsor will have an opportunity to brand the
reception and greet guests through welcoming
remarks.

D

LUNCHEON
(One Sponsorship Available)
The luncheons at NORTH51 are scheduled
so that attendees have the hour to network
between sessions. Luncheon Sponsors will
receive ample branding throughout the venue,
and most importantly on the table signage
while attendees network.

• Logo included in all event collateral including
Conference website homepage, www.n51.ca,
and sponsor section (with weblink), brochure,
flyers, etc. below Platinum sponsor levels
• Logo included in pre-conference print and
digital campaigns including TECTERRA’s
Monthly Newsletter and other media outputs
• TECTERRA’s support of sponsor-created
e-blasts, sent by sponsor, promoting sponsor’s
involvement in the event (e.g. supplying
conference graphics, text, etc.)

MEDIA RELATIONS AND SOCIAL
MEDIA
• Promotion via TECTERRA’s social media
outlets, including Twitter and LinkedIn
• Logo included post-conference report and
promotion.
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SILVER

SPONSORSHIP

There are seven Silver Sponsorship packages to sponsor a unique aspect of the NORTH51
conference:

SI L VER
COFFEE BREAK
(Two Sponsorships Available - One SOLD )
Coffee is important at a busy conference and
the Coffee Break Sponsors will get valuable
recognition at each coffee station and be
thanked throughout the session rooms.
KEYNOTE SPEAKER
(Three Sponsorships Available)
Aligning your company with industry leaders
is a key strategy to grow your business. By
sponsoring a keynote speaker, the sponsor will
have the opportunity to introduce the keynote
during the main plenary sessions in front of
the full NORTH51 audience.
CARBON OFFSET
(One Sponsorships Available)
Help offset the carbon footprint of NORTH51
by sponsoring the purchase of carbon offset
credits. You’ll gain invaluable branding and
alignment with the initiative and position your
company as an environmental leader.

SPONSORSHIP ELEMENTS

ON-SITE PROMOTION:

• Exclusive branding as “Hosts” of the Coffee
Break (Coffee Break Sponsorship only)
• Opportunity to promote company name
during the introduction of a Keynote Speaker
(Keynote Sponsor only)
• 1 complimentary conference-only
registrations.

• Logo included in on-site event collateral
including on-site Conference publication
• Opportunity to place company material on
the welcome table at the Conference
• Sponsor designation on name badge.

PRE-EVENT ADVERTISING
• Logo included in all event collateral including
Conference website homepage, www.n51.ca,
and sponsor section (with weblink), brochure,
flyers, etc. below Platinum and Gold sponsor
levels
• TECTERRA’s support of sponsor-created
e-blasts, sent by sponsor, promoting sponsor’s
involvement in the event (e.g. supplying
conference graphics, text, etc.)

MEDIA RELATIONS AND SOCIAL
MEDIA:
• Promotion to media and press outlets as a
supporter of the Conference
• Promotion via TECTERRA’s social media
outlets, including Twitter and LinkedIn.
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BRONZE

SPONSORSHIP

This is a straight entry-level sponsorship, not linked to an exclusive element of the
conference. Bronze Packages are a minimum sponsorship of $500 and are custom-created to
meet your needs.

B R O N ZE
SPONSORSHIP ELEMENTS
• Logo included in all event collateral including
Conference website homepage, www.n51.ca,
and sponsor section (with weblink), brochure,
flyers, etc. below Platinum, Gold, and Silver
sponsor levels
• TECTERRA’s support of sponsor-created
e-blasts, sent by sponsor, promoting sponsor’s
involvement in the event (e.g. supplying
conference graphics, text, etc.)
• Opportunity to place company material on
the welcome table at the Conference
• Sponsor designation on name badge.
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ABOUT

TECTERRA

TECTERRA invests in small but growing companies developing
geospatial technology with higher than average technical risk and
solving problems for large or clearly defined markets in Alberta and
beyond. TECTERRA’s programs empower Alberta businesses to
accelerate and de-risk the development and commercialization of
innovative geospatial technology.
TECTERRA stimulates job creation, company growth, and economic
diversification through well-placed investments toward the
development and commercialization of innovative geospatial
technologies.

CONTACT
TECTERRA Inc.
3608 33 St NW, Calgary, AB, T2L 2A6
Phone: 403.532.4275
Email Us: jneufeld@tecterra.com
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